Number of Pages in Booklet: 16 Serial No. of Booklet

Rt ¥ g &)\ - 16 gRT HHiD 130013

Number of Questions is Booklet :100
gRaeT # WAl @l HEAT 2 100

Roll No. of Candidate / 31aefi T S sHI® :

VISUAL ARTS : APPLIED ARTS /
Subject Code / fa9a Bl —13

OMR Serial Number /31, TH. 3R, shHI® /

Signature of Candidate / gt & FWIRR /

Date of Examination / TeT fafe : yd
Signature of Invigilator / qeTd B TR - / /

Time/ 94 : Two hours /<) €Y / Maximum Marks / W, 100
/

—
.

INSTRUCTIONS

Answer all questions.

All questions carry equal marks.
In this booklet, the questions/from
serial no. 01 to serial no.100 ar¢/subject
specific.

Each question has four
marked as (A), (B), (C),
Choose only one alt

fdw

English and Hindi vefsion of questions, UIIT AT 8, I Sl HuTRer B
then English versioh shall be correct. B & /T SR |

13 - VISUAL ARTS : APPLIED ARTS 1 P.T.O.



SPACE FOR ROUGH WORK / Y% &1d & forw g

13 - VISUAL ARTS : APPLIED ARTS 2 - PT.O.



L e is a famous graphic designer.
a) Sudarshan Dheer
b) Anant Pandey
c) Ram Patel
d) Mario Miranda
2. Advertising is a buyer’s guide for-
a) Consumers
b) Industrial purchasers

c) Consumers and retailers

d) Consumers and industrial purchasers
3. Advertising adds value to products by adding

to

a) Time

b) Place

c) Possession utility

d) All ofthe above
4. Bengal Gazette, the first Indian Newspaper
was started in 1780 by-
a) Dr Annie Besant
b) David Ogilvy
c) A.O.Hume
d) James Augustus Hickey
5. Who among the following was known for
Lithographic Posters?
a) Edward Manet
b) Toulouse Lautrec
c) Edgar Degas
d) Pablo Picasso

6. Communication via new media such as
Internet, Telephone etc. is termed as
................. communication.

a) Entertainment
b) Interactive
c) Educational
d) Development
7. Advertising creates-
a) Competition
b) Brand Loyalty
c) Product Differentiation

d) Demand
8. Commercial Broadcasting came in
a) 1700
b) Early 1920°s
c) 1950’s

d) None of the above
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10.

11.

12.

13.

14.

15.

Who was the father movable typography?
a) William Caxton

b) BobDylan

c) Johannes Guttenberg

d) Charles Wilkins

Campaign Planning has been incorporated in
advertising from

a) Military Planning

b) Social Planning

) Economic Planning

d) Political Planning

The black printed image of a letter is called
a) Positive Image

b) Negative Image

c) Black Image

d) White Image

First mechanical printing in India was started
by

a) British
b) Dutch
c) French

d) Portuguese
Advertising build around the place where
payment is made is called

a) POS
b) POP
c) OOH

d) Direct Marketing

Uncle Sam’s Poster which came into use
during war of 1812 is a national

personificationof .................... government.
a) UK

b) USA

c) UAE

d) USSR

Which advertising agency created the
landmark campaign of Vodafone Zoo-Zoo’s?

a) FCB Ulka
b) Lowe Lintas
c) o&M

d) JWT
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16.

17.

18.

19.

20.

21.

22.

“Jaane kya Dikh Jaaye” is the creative
tagline of - :

a) Incredible India

b) Rajasthan tourism

c) J&K Tourism

d) Gujarat Tourism

Name the art movement which strongly

influenced the 20th century graphic
designers.

a) Dadaism

b) Fauvism

) Bauhaus

d) Cubism

Advertisement of which product was
published firstin 1652?

a) Chocolate

b) Biscuit

c) Tea

d) Coffee

The first Indian Advertising Agency was set
upin

a) Kolkata
b) Pune
) Mumbai
d) Delhi

An advertisement spread on two pages of
magazineis called

a) Half Page

b) Double spread

) Centre Spread

d) Full Page

Arrange the communication method from
primitive to modern

i. Audio ii. Print

iii. Audio Visual iv. Non Verbal

a) (1) (i) (iv) (i)

b) (i) (v) (1) (ii)

c) () (i) ()(3iD)

d) (@ (v) i) ()

The number one advertising medium for
national advertising is.

a) Internet
b) Magazines
c) Television

d) Newspaper
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23.

24.

25.

26.

27.

28.

29.

30.

Company’s logoisits

a) Corporate Image

b) Corporate Identity

c) Brand Image

d) Brand Recognitions

A product’s package is an important part of
a) Consumer acceptance

b) Product saleability

c) Promotion strategy

d) All ofthe above

Arrange the considerationin Package Design

i. Identification ii. Consumer appeal
iii. Protection iv. Economy

a) (D) () (i) @[v)

b) (i) (iv) () (D)

¢ (iv) (i) ()(ii)

d) () (i) (i) (@v)

In advertising first stage through which a
buyer passes

a) Action

b) Interest

c) Desire

d) Awareness

The aim of advertising is useful to
a) Anindividual

b) Masses

) Product

d) Advertisers
Hoarding is a medium of
a) Print

b) Transit

C) Outdoor

d) POS

Analyzing the market is essential for

a) Media Planning

b) Campaign Planning

©) Branding

d) Sales

Huerefersto

a) Lightness and Darkness of Color
b) Strength & Weakness of Color
c) Basic Identity of Color

d) Color Correction
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31

32.

33.

34.

35.

36.

37.

38.

SWOT analysis is best appreciated in context
of

a) Compaign Planning

b) Marketing

c) Public Relations

d) Profit Performance

Global markets (Globalization) depends
upon

a) Marketing Mix

b) Domestic Marketing

c) Marketing Segmentation

d) Multinational Marketing
Typography helps in establishing the

a) Brand Image

b) Brand Identity

c) Aesthetic Appeal

d) Buying Behavior

IMC stand for

a) Integrated Media Communication
b) Integrated Market Communication
c) Immediate Media Communication

d) Intensive Market Communication
Cyclic Utility is usually achieved through
a) Product Promotion

b) Product Price

c) Product Possession

d) Product Placement
Mediarelations mainly relates to

a) Sales Promotion
b) Corporate Communication
c) Public relations

d) Advertising

In Typography, space between 2 lines is
called ‘

a) Leading
b) Kerning
c) Tracking

d) Legibility
The left to right movement of reading text
was first adopted by

a) Romans
b) Greek

. ©) Chinese
d) Dutch
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39.

40.

41.

42.

43.

44.

45.

Visual Communication do notrelate to
a) Pictorial dramatization

b) Contract of Ideas

c) Effective Layout

d) Product Differentiation

Which of the following is an indirect form of 40,

promotion?

a) Personal Selling
b) Publicity

c) Sales Promotion

d) Advertising
........................... is a part of below the line

media.

a) Television
b) Radio

c) Print

d) Direct mail

Which recent Indian Film actress has been
roped in to endorse the product Lux?

a) Priyanka Chopra

b) Deepika Padukone

) Anushka Sharma

d) Aishwarya Rai

Which popular TV channel has its logo in
RGB colormode?

a) Star Plus

b) SabTV

) Sony

d) Zee

Psychographic Segmentation includes :
a) Age

b) Attitude

c) State

d) Interest
In the tourism industry ‘Jaisalmer’ is also
known as

a) Yellow City
b) Golden City
c) Heritage City
d) City of Sands
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47.

48.

49.

50.

51.

52.

53.

............... means identifying potential
customers.

a) Buying

b) Selling

c) Ownership

d) Marketing

Which poster size is popular for large
displays

a) 3 sheet
b) 6 sheet
c) 24 sheet
d) 30sheet

Passing of one tint or shade of color to
another is

a) Hue

b) Saturation
c) Gradation
d) Tone
Bleed Posters are

a) Without margins
b) Without panels

c) Connecting posters
d) Red colored posters
CCisameasuring unitin

a) Newspaper

b) Magazine

) Social Posts

d) Posters

Select the correct sequence of execution-
a) Animatics, Storyboarding, Editing,

Scripting

b) Storyboarding, Editing, Scripting,
Animatics

c) Scripting, Storyboarding, Editing,
Animatics

d) Scripting, Storyboarding, Animatics,
Editing

What is type font ?

a) A particular size, weight and style
b) Size of type

c) High measurement scale

d) The uppercase type

Script written by a pen s called.

a)  Typography

b) Graphi

¢)  Calligraphy

d) All of these
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54.

55.

56.

57.

58.

59.

60.

61.

Most powerful tool in advertising
communication for Rural market-

a) Press Advertising

b) AutoAdvertising

) Poster & Hoarding

d) Internet-online marketing

Visual Communication does notrelate to -
a) Pictorial Representation

b) Contrast of Ideas

) Effective Layout

d) Product Differentiation

World International Theatre Day is
celebrated on-

a) 26th March
b) 27thMarch
c) 28th March
d) 29th March

A commercial exhibition is often referred to

asan-
a) Art fair

b) Interpretive fair

) Trade fair

d) Retrospective

The main reason why organizations use
exhibitionsis to-

a) Make sales

b) Create public opportunities

c) Develop relationships

d) Have competitive presence

The term ‘Commercial is related to-

a) Applied Art

b) TV Advertisement

c) Communication

d) Announcement

Monogram is as design made with-

a) Pictures

b) Photographs

c) Pictograms

d) Letters

Visual communication as a whole relies on -
a) Illustration

b) Text

c) Layout

d) All ofthe above
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62.

63.

64.

65.

66.

67.

68.

69.

The thickness of a book is referred to as-

a) Column

b) Gutter Space
c) Spine

d) Width

A small book or magazine containing
information about a product or service is
called-

a) Brochure
b) Catalogue
c) Booklet

d) None ofthe above
The measurable distance between two

objectsis called
a) Space
b) Balance
c) Line

d) None of the above

Poster is form of posted bills in earliest time
were used for-

a) Marketing
b) Advertising
c) Pictorial Propaganda

d) Publicity

A Signage comes under the category of -
a) Pictogram

b) Ideogram

c) Phonogram

d) Logogram

“Malayala Manorama” is the most popular
newspaper of

a) Kerala

b) Karnataka

c) Tamil Nadu

d)  Noneoftheabove

A periodical comes under the category of-
a) Newspaper

b) Magazine

c) Books

d) Direct Mail

When printed matter is directly sent to the
customer, itis called-

a) Direct Advertising

b) Direct Mail

c) Mail Order Advertising

d) All of the above
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70.

71.

72.

73.

74.

75.

76.

77.

The term ‘inverted landscape’ used in
magazines-

a) Wider Advertisement

b) Square Advertisement

) Vertical Advertisement

d) Normal Advertisement

Film & Television Institute of India is

situated at-
a) Mumbai
b) Pune

c) Bengalure

d) Hyderabad
CNNisapopular

a) News Network

b) Documentary Channel
) Prime Time

d) Movie Station

Which of the following is not a strength of
the television medium?

a) Cost efficient medium forreach

b) High reach medium

) High initial production cost

d) High impact & dynamic medium
Which medium is often referred as ‘Junk
Mail’?

a) Direct Mail

b) Yellow Pages

c) PopUpads

d) Television

The biggest film studio in Indian is located
in-

a) Hyderabad

b) Mumbai
c) Chennai
d) Pune

Which brand boasts of the tagline
‘Motherhood has no gender’?

a) Johnsons & Johnsons
b) Bournvita

c) Vicks

d) Ponds ,

‘Amazon’, Flipkart’ etc. comes under the
category of -

a) E-marketing

b) Online Selling

c) E-Commerce

d) Web Buying
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79.

80.

81.

82.

83.

84.

............................ is the creative director of

a) Jaideep Mahajan
b) Prahlad Kakkar
c) Piyush Pandey
d) Prasoon Joshi

An ad copy that uses the endorsement of a
satisfied customer is

a) Comparative copy
b) Reminder copy
c) Expository copy
d)  Testimonial copy

Virat Kohli - Anushka Sharma endorsing
Manyawar is an example of ............... appeal.
a) Sex

b) Rational

c) Emotional

d) Humor

Promotion is persuasive communication to
sell all, except:

a) Competition

b) Service
c) Product
d) Concept

A common approach to increase primary
demand is through-

a) Coupons

b) Product Samples

©) Encroachment

d)  TradeAssociations

One advantage of Personal Selling over
Advertising is-

a) It communicates to thousand sellers
quickly

b) It provides immediate feedback

c) Itisless expensive

d) Itisreadily available

The use of Radio, TV, Newspaper & Internet
for advertisements in a campaign is an
exampleof:

a) Primary demand

b) Marketing tactic

c) Promotional mix

d) Connotation
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85. The following common parts of
visualization, except:
a) Headline
b) Sub headline
) Ilustration
d) Salutation
86. The most important objective of an
advertisement is :
a) The promise it makes
b) Its originality
) Its ability to appeal
d) Its professionalism
87. The most important elements of an
advertisement’s copyis:
a) The competitive edge
b) The buyer benefit
) The message
d) The headline
88.  Which of the following is an example of
Sales Promotion tool?
a) The media mix
b) The money refund offer
c) Consumer promotion
d) Market segmentation
89.  Sales Promotion becomes most effective
when its is used with:
a) Advertising
b) Marketing
) Public relations
d) Purchases
90.  The advertising planner makes use of the
following type of research:
a) Market analysis
b) Consumerresearch
) Adpvertising research
d) All of these
91.  Agoodcopy should be
a) Credible
b) Entertaining
c) Specific
d) Persuasive
92.  Apressadinits final formis called
a) A finished layout
b) A comprehensive
) Anartwork
d) A storyboard
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93.

9.

95.

96.

97.

98.

99.

100.

The potential audience size of anewspaper is
expressed by the term: :

a) Circulation

b) Coverage

c) Readership

d) Penetration

A printing method based on the oil and water
principleis:

a) Letterpress

b) - Gravure

c) Offset Lithography

d) Screenprinting

The name given to a commercial in its edited
formis:

a) Master tape

b) Storyboard

c) Rough cut

d) Dissolve |

Direct Marketing works best in following
situations :

a) When aproduct has narrow appeal
b) Whenssales calls are too expensive

c) When consumer has direct contact
with product

d) None of these

The concept of 4P’s was developed by :

a) McCarthy

b) CharlesReuson

c) Peter Drucker

d) Martin Mayer

Which of the following is the main sponsor
for the IPL2018?

a) Patanjali
b) VIVO

) OPPO

d) Amazaon
TASI stand for :

a) The Art Society of India

b) TimesArt Society of India

c) The Animation Society of India
d) Theatre Art Society of India
Tim Burners Lee is the inventor of :

a) Internet

b) Computer Network

c) Mobile Applications

d) World Wide Web
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